
Today represents a once in a lifetime opportunity, a chance to bring 
something new and excitingly fresh to Sydney radio, and with careful 
implementation, extending the same positive invigorating feel to the 
broader radio medium.   

The Super Radio Network, previously owned by the late Bill Caralis, 
now administered by family members Despina and George Caralis is 
currently in the process of being assessed and valued by KPMG.  As 
of March 2026, the network's reach includes the Sydney flagship of 
2SM 1269, and 46 other stations sprinkled across New South Wales 
and Queensland, giving any future new owners a vast and deep 
fingerprint in Australia's current day broadcast environment should 
part or all of the network be offered up for sale.   

Though there has been much unconfirmed rumour about the potential 
sale of the network, KPMG's Dan Teper emphasised that his firm was 
approached by the Caralis family for an assessment of the radio assets 
and nothing more, whether that would lead to an eventual sale in the 
end is up to them if they wish to go through with such a proposition. 

Nevertheless, whatever the fate of the 2SM Super Radio Network, the 
surfacing of such a story has at least drawn an excellent opportunity 
for drawing awareness to the abysmal state of disability representation 
in Sydney's commercial radio, and our Smart Radio Move campaign 
for addressing such a reality.    

Though primarily a talk back format, "IF" the network is to be sold 
off, the network awaits it's true potential to be showcased as a 
trailblazer and disrupter.  We are calling for any potential new owners 
who feel a deep passion in wanting to advocate for the challenges and 
struggles of the handicapped to reach out and rise to this incredible 
opportunity.  With one fifth of Australia's population carrying a 
disability of some kind, this is a massively large market calling and 
ready to be tapped into.  Even if no sale goes ahead, they are several 
DAB+ options that can be explored.      

With so many stigmas, attitudes, and preconceptions, the handicapped 
still face so many different struggles.  These include a higher 
unemployment rate, legalised sweat shops where wages are less then 
a dollar an hour, several goods and services that are not fit for use for 
the visually impaired, very limited understanding of those on the 
autism spectrum, inaccessibility issues for the wheelchair bound.  So 
many of these issues seldom find discussion time on mainstream 
commercial radio, this gives SRN's "potential" new owners a huge gap 
in the market to fulfil.

We need to move away from an ages old media attitude where we 
paint those with a  disability with pity and a burden to society.   Those 
with a disability are very capable, we need to celebrate the 
achievements and aspirations, the ability to see all of us with a "can 
do" attitude.  Women came out of the kitchen during the 1970s, it is 
now our turn to finally come out of the 1940's and have our own 
representation in the media, a sense of validation on who we are, 
agency to engage with society on a more broader and high powered 
level.   

On a personal level, two percent vision in one eye and moderate 
autism has bought several difficulties in locating paid employment.   
Despite a good pass in the HSC during the late 80s,the successful 
graduation in several TAFE courses, a diploma, and numerous work 
experiences, difficulties in locating paid work has often resulted from 
employers expressing OH&S concerns, potential accidents in the 
workplace from low vision.

Despite such efforts with the thousands of job applications filed over 
the years, this did not dampen ones motivation for taking the 
initiative. Established in 1999; internet radio 2PR FM (eventually 
evolving into The Fresh Mix dot Com by 2020) carried two direct and 
focused goals.  Primarily and most importantly demonstrating what a 
handicapped person can do, and secondly, to have an archival quality 
playlist with over twenty thousand tracks from the world's best 
lossless digital masters.   

Aside from the various duties of operating such a radio station, the 
special digital mastering of several thousand audio tracks, soliciting 
advertising, promotions, working with voice agencies for IDs, regular 
updating of websites, the largest task taken was the detailed 
submission to parliament emphasising the need for the disability to 
have a radio voice.   Both various politicians and the DBCDE noted 
that such a feet could not be fulfilled because of the existing radio 
spectrum not having the capacity.

So in consideration of all of the above, we would please urge any 
potential future owners of the Super Radio Network to reach out and 
discuss various on-air options.  This is NOT about a network takeover, 
but a hope that we can have real representation within the commercial 
radio market, rather then being invisible on the fringes of the internet.  

The family's preference to have the network assessed at this stage 
"could" develop into an eventual sale, one that could take several 
different paths from an entire network divestiture down to the brake 
up of various assets.  With any particular path forward only becoming 
more defined over time, we please urge anyone interested in feeling 
the same strong desire for seeing both the social and conscious change 
needed to contact us at the below details.  We would like to discuss our 
prudent and extremely low risk, low capitol path for developing a 
whole new presents in Australian radio.   

Could the Super Radio Network  
Make a Smart Radio Move?

www.starterfm.com.au www.thefreshmix.com
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Mr Mark Boerebach

Station Administrator
The Fresh Mix (thefreshmix.com)

mixedbagproductions@optusnet.com.au
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